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How do you feel about doing science?
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Great sites for selecting color schemes:
• http://colorbrewer2.org

• https://coolors.co/

http://colorbrewer2.org/
https://coolors.co/
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How much do you trust this text?

How much do you trust this text?

How much do you trust this text?

How much do you trust this text?
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The everyday items that are designed 
the best are the ones that we never 
have to think about how to use/interact 
with it.

Can you think of examples?
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Lesson: design matters
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Analyze (Exploratory)
• Explore the data

• Assess a situation
• Determine how to proceed
• Decide what to do

Communicate (Explanatory)
• Present data and ideas

• Explain and inform
• Provide evidence and support
• Influence and persuade
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Communicate: Motivation
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Key Considerations
• Who is your audience

• What questions are you answering?
• Why should the audience care?
• What are your major insights and surprises?

• What change do you want to affect?
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Final Takeaways
• How you choose to display your data greatly 

influences how people interpret the data

• Humans are visual, emotional creations; make 

graphs that don’t make others feel confused, 

insulted, etc

• Your graphs should illicit good feelings and 

effectively convey your narrative


